NCH MID-YEAR 2018 COUPON FACTS: AT A GLANCE
(PG Marketer Media Mix Scale Affects Redemption Activation
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Scale of Coupon Media Mix Shift Suppressed Redemption Activation
15.7% PRINT AT
PAPERLESS .

+10 MILLION
IN DIGITAL*

*Digital includes Print At Home, Paperless and Blended digital media coupons.

Source: NCH U.S. CPG Coupon Facts: Mid-Year 2018 [YOY Percent Change vs. Mid-Year 2017]
Projections based upon NCI—Fmeosuremenis and proprietary modeling of market activity.
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